
EXPANDING

Have you seen 
a decrease 

in the amount 
of or $ from 

donors/members?

TIME TO
REBRAND!

SIT TIGHT
FOR NOW:

GIVE IT
TIME

GO MARKET
TO THEM

YOU SHOULD REBRAND

SOUNDS LIKE
YOUR BRAND
NEEDS MORE
MARKETING 

UMPH! 
Keep plugging away.

Are you attracting 
the type of 

donors/members 
you want?

Do you have new 
management (or a big 

internal shake up) that 
wants change?

Are you tired 
of your 

current look?

Can you afford 
to create 

everything 
new to match a 

new brand?Do you want 
to attract a new 

audience & 
haven’t figured 

out how to do it?

Is your 
competitor 

gaining 
ground?

Does your brand 
appeal to this 

new audience?

Do you have 
high brand 
awareness?

Are you EXPANDING 
what you do?

Are you taking 
a new direction?

It’s not all just 

hair and make-up

We're not talking about 
your hair here...

Go, go now! Run!

ShamWow and Slapchop 
are already taken.

You know you want to.
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Are you going to go 
by a new name?

Does your brand
differentiate you?

Which of these things
are not like the other?

Does your brand 
reflect what 

you are or what 
you deliver?

Need some bling?

REBRAND
IMMEDIATELY

(DON’T KNOW)

This is the

BIG finish!
WE’LL MAP OUT THE 
NEXT STEPS FOR YOU.

business cards, 

folders, brochures...

e-v-e-r-y-t-h-i-n-g

Are you wondering why your marketing efforts aren't paying off in spades?

Follow our map to see what you should do.

JUMP TO *

JUMP TO *

CALL US! 



Here’s what a re-brand is all about in one word: Energy. 
As in renewed energy, new interest, new enthusiasm, new 
ways of expressing things.

There’s nothing in the world wrong with “tried and true” 
when it comes to a brand. But if tried and true becomes 
“been there, done that”, then it’s probably time to inject 
some new thinking into the equation.

A successful re-brand is much more than tweaking the logo 
and generating a new tagline. Internal research usually 
reveals that, hey, people under the tent are not content with 
the status quo. They actually have some ideas that could 
serve the organization in a better way. Good leaders will 
recognize and encourage this, and the group figures out 
new ways of expressing new ideas.

New is not always better. But new is always better than stale.

OTHER SERVICES WE OFFER:
STRATEGIC COMMUNICATIONS PLANNING
An e�ective marketing plan is the GPS for your brand. 
We’re experts at creating succinct strategy and 
“drawing” the map with short and long-term tactics 
that set you up for success.

CREATIVE
Taking direction from the strategy, the creative is where 
we make magic. We always aim for our creative to be 
emotionally compelling so it engages audiences in your 
cause and pushes them to take action.

BRANDING
Whether you’re a new or mature brand, you might be in 
need of revitalization. We craft visual identities that are 
aligned with your brand of today—and tomorrow.

DIGITAL
We track every message on digital media all the way 
through the conversion pipeline. Whatever a conversion 
means to you, we track and optimize both the message 
and the medium all along the way.

PSAS
If your audience isn’t getting bigger, younger, more 
interested…di�erent, then you can’t deliver on your 
mission as e�ectively. We’ll help you find ways to reach 
them through PSAs.

MESSAGING
Words matter. A clear, concise exposition of a brand can, 
and does, create value for your organization. We’ll help 
you find the right words that express who you are, what 
you do and why it matters.

SOCIAL MEDIA
It takes far too much e�ort to engage on social media 
just because “everyone else is doing it.” We find the right 
platforms for your purpose and exploit its strengths.

MEDIA
When you want to make the biggest impact possible, 
traditional media may be the way to go. We are 
renowned for our ability to target audiences and to 
negotiate the best possible rates.
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